creativity in research
or
how to have ideas

about ideas

AI Iy Ca Stl e ideally consulting Itd
2 March 2015 strategy for ereativity .






1. Creative practice makes perfect
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2. There is such a thing as a wrong idea
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3. Creativity isn't always radical innovation

“My team has created a very innovative solution,

but we’re still looking for a problem to go with it.” @



4. Creativity can’t be forced

YU CANT JUST TURN ON

CREATIVITY LIKE A FAUCET,

You HAVE TO BE IN THE
RIGHT MOOD.,

LAST - MINUTE




Creativity is intrinsic to research

- There are unknown
unknowns. There are
the things we do not

/ a know we don’t know.
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Opportunities to be creative in research
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Some final thoughts

Make it topical
Know your

Have something audience
to deviate from

Keep it
entertaining

Keep it simple
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